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Towards More Effective Tourism Development in Jeddah:
Issues Based on Features and Opinions of Tourists

ALGHAMDI, ABDULLAH MOHAMMED
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King Abdulaziz University

ABSTRACT : Tourism has lately become amongst the most effective
economic sectors, worldwide. High number of countries embarked on
programs for developing domestic tourism, to achieve one or both of the
following objectives: reducing leakage of money that happens through
local tourists traveling to tourism areas abroad and gaining revenues
through inbound tourists coming to domestic tourism areas. Indeed,
tourism development has succeeded more where a comprehensive
approach was adopted: that approach treats visitors for leisure as one
category of tourists, others being those coming on year-round basis for
other various purposes. including education, shopping, culture, sports,
...etc. This paper classifies the tourism attractions in Jeddah — as a case
study, and draws useful guidelines for the future of domestic tourism
development. The study is primarily based on analyzing features and
opinions of tourists. That is because tourist is the most capable of
precisely determining what attracts him to particular tourism area, and
what induces him to come back to it. It is hoped that this study will
stimulate further research on this subject, for the benefit of the Saudi
domestic tourism.






